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1. Research
We began this project by looking at a few different types of research: 
image research, illustration research, logo research, and informational 
research. 

It was important for us to look at how other designers and illustrators 
were visualizing concussions because it is not a simple topic to find 
imagery of. Therefore, we were looking for other ways to show the ideas 
our information would be explaining.
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We created two moodboards for this project. One takes more of an 
informational approach. It looks at how others are displaying information: 
what sort of layouts they use, if they use icons pictures, or illustrations, 
what information they’re including. The other moodboard (above) looks 
more at logo styles, how other designers have included brain elements 
without looking too realistic, and colors.
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2. Personas
To better understand what information we needed to include on our 
site, we looked at concussions from the perspectives of people who are 
affected by them. We looked at four different people: a college athlete 
who has suffered from concussions, a high school student doing a proj-
ect on concussions, a physican’s assistant at a D1 college, and a mother 
of a hockey player.
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KAMILLA 
WALKER

MIKE
PERKINS

Age: 20
Hometown: North Haven, CT
Occupation: Student Athlete

Age: 15
Hometown: Hartford, CT
Occupation: High school 
student

PERSONALITY PERSONALITYBIO
Kamilla is a student-athlete who got a concussion during her 
freshman year of college. She’s looking for a resource to learn 
more about concussions so she knows what she’s dealing with.

BIO
Mike is a high school student that is doing a project for school on 
concussions. He’s interested in concussions because a few of his 
friends have gotten them.

GOALS
Kamilla wants to learn everything she can about how to prevent 
herself from getting another concussion. She wants to be able to 
use a website that will teach her how she can be more aware.

GOALS
Mike needs a website that has lots of information about everything 
involving concussions. He wants it to be scannable and easy to 
read so it will be very quick for him to come up with notes.

INTERESTS
• Playing sports
• Hanging out with friends
• Reading science books

INTERESTS
• Playing football
• Going to the movies with friends
• Learning about history

Introverted Extroverted Introverted Extroverted

Sensing Intuition Sensing Intuition

Thinking Feeling Thinking Feeling

Judging Perceiving Judging Perceiving
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CRISTIAN 
ROBERT
Age: 33
Hometown: Boston, MA
Occupation: PA

PERSONALITYBIO
Cristian is a PA at a D1 college. He sees concussions frequently 
because they have become so common and he’s incredibly 
passionate about rasining awareness for concussions.

GOALS
Cristian is looking for a great resource to show his players and 
student athletes. He’s looking for a website that warns of the 
dangers of playing through head injuries.

INTERESTS
• Likes sports
• Plays tennis with friends
• Likes to read comics

Introverted Extroverted

Sensing Intuition

Thinking Feeling

Judging Perceiving

SANDRA
HOLMES
Age: 42
Hometown: Fairfield, CT
Occupation: Accountant

PERSONALITYBIO
Sandra has two sons who are avid hockey players. She loves 
watching them play but is often worried that one day they’ll get 
seriously injured and won’t be able to recover.

GOALS
Sandra is looking for more information about concussions. She 
knows that they are common in hockey but really wants to see 
what the danger is. 

INTERESTS
• Spending time with family
• Reading
• Spending time in her garden

Introverted Extroverted

Sensing Intuition

Thinking Feeling

Judging Perceiving
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3. Brand Identity
When drafting a logo, we were aiming to create something simple. 
We knew we wanted to create something that incorporated a brain 
because that would be the best way of showing that our organization 
was concussion related. 

For type and color, we wanted something that would be bold and that 
would stand out. A sans serif typeface was a logical solution. Color 
was more difficult because most color palettes for health related 
organizations are predictable. We tried to pick something more out of 
the box that would help our brand stand out.
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Home Page
Stats & Event info & GIF

r: 255
g: 131
b: 165

r: 120
g: 176
b: 255

r: 255
g: 242
b: 120

r: 95
g: 132
b: 255

r: 255
g: 124
b: 95

r: 114
g: 255
b: 95

HEADS FIRST!
Concussion Awareness

heads first

HEADS FIRST!
Concussion Awareness

concussion
discussion

r: 255
g: 200
b: 0

r: 35
g: 46
b: 153

r: 255
g: 0
b: 0

Discussion Board Get InvolvedConcussions Prevention

-What it is
-Symptoms
-Myths vs facts
-Screenings
-Recovery

-Stories
-Tips

-Event info
-Volunteer 
opportunities
-How to spread 
awareness

-How to avoid
-Helmet safety

Raleway Thin
Raleway Thin Italic
Raleway Extralight
Raleway Extralight Italic
Raleway Light
Raleway Light Italic
Raleway Regular
Raleway Italic
Raleway Medium
Raleway Medium Italic
Raleway SemiBold
Raleway SemiBold Italic
Raleway Bold
Raleway Bold Italic
Raleway ExtraBold
Raleway ExtraBold Italic
Raleway Black
Raleway Black Italic

Proxima Nova Thin
Proxima Nova Thin Italic
Proxima Nova Light
Proxima Nova Extralight Italic
Proxima Nova Regular
Proxima Nova Italic
Proxima Nova Medium
Proxima Nova Medium Italic
Proxima Nova SemiBold
Proxima Nova SemiBold Italic
Proxima Nova Bold
Proxima Nova Bold Italic
Proxima Nova ExtraBold
Proxima Nova ExtraBold Italic
Proxima Nova Black
Proxima Nova Black Italic

Quicksand Light
Quicksand Regular
Quicksand Medium
Quicksand Bold

Montserrat Thin
Montserrat Thin Italic
Montserrat ExtraLight
Montserrat ExtraLight Italic
Montserrat Light
Montserrat Light Italic
Montserrat Regular
Montserrat Italic
Montserrat Medium
Montserrat Medium Italic
Montserrat SemiBold
Montserrat SemiBold Italic
Montserrat Bold
Montserrat Bold Italic
Montserrat ExtraBold
Montserrat ExtraBold Italic
Montserrat Black
Montserrat Black Italic

Baskerville Regular
Baskerville Italic
Baskerville SemiBold
Baskerville SemiBold Italic
Baskerville Bold
Baskerville Bold Italic

Charter Roman
Charter Italic
Charter Bold
Charter Bold Italic
Charter Black
Charter Black Italic

Marion Regular
Marion Italic
Marion Bold
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#bfa3c8 #4e4351

#b4a8b8#45857c#7ab9b1

LOREM IPSUM DOLOR

Viverra nibh cras pulvinar mattis. Tincidunt 
eget nullam non nisi. Nisi quis eleifend quam 
adipiscing vitae proin. Id porta nibh venenatis 
cras sed felis eget. Integer eget aliquet nibh 
praesent tristique. Congue eu consequat ac 
felis. Vitae et leo duis ut.

Our final brand identity went through a few changes throughout 
the design process based on feedback from peers. We created two 
variations of a logo using the same icon. Initially, we had used a 
combination of all uppercase and all lowercase letters, but settled on all 
lowercase because of the unusual shape of the capital R. 

While initially using a bright pink, we switched for a color that felt less 
brain-like. The brain icon is clearly still a brain, but has less of a realistic 
coloring. The typeface we chose, Quicksand, is a rounded sans serif. It 
pairs nicely with the curves and the roundness of the icon used in the 
logo. 
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4. Poster Comps
Our initial poster comps were drastically different than our final poster 
comps. After establishing our branding, the poster totally evolved. After 
suggestions from peers, we landed on an illustration style poster, which 
we ended up also carrying through our site. 

After landing on a poster design, we made some minor tweaks before 
landing on a final version (such as altering the headshapes of runners 
and tightening leading). The post cards pick up the same style as the 
poster in a smaller form.
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CONCUSS ION 
AWARENESS 5K

OCTOBER 17TH 2019
Central Park, New York, NY
Race begins @ 9:30 a.m.

FOR MORE INFORMATION VISIT: www.headsfirst.com

FINAL POSTER
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5. IA/Site Map
Our information architecture started out fairly complicated. As the 
weeks went on and we were able to identify what was doable and what 
wasn’t in the short amount of time we had left, we condensed our IA 
considerably.

We narrowed down information and features to what was important 
and what was able to be cut. We wanted to create the simplest 
expereince possible for our users, and our final site map achieves that.
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Heads First Home Page

Symptoms
-common signs
-how to check
-danger signs

Prevention
-tips on how to 
avoid injury 

What is a Concussion?
-definition
-different causes
-dangers of consussions

Who We Are
-why we are here
-what we do

Get Involved
-events
-support groups
-volunteer 
opportunities

Returning
-importanace of 
recovery and how 
long to stay out
-tips for going 
back to school/
work/sports

One click from home

Two clicks from home

Three clicks from home

Myths Helmets
-how to fit
-how to care
-various sport fits
-importance

Screening
-where to get 
checked
-helpful online 
resources

Statistics DonateStories
-awareness of 
actual events

Discussion 
Board

FINAL IA
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6. Wireframes
Each member of our group created different wireframes, and we 
all had different ideas of how we saw the site coming together. The 
following pages are early ideas for the general layout and content of 
our website.



42 43



44 45



46 47



48 49

7. Site Mockups
With a wide variety of wireframes, our next step was to turn our rough 
ideas into more concrete mockups.  We all took different approaches, 
from more of a flat style to dramatic imagery to pattern based.

After a few rounds of critiques and feedback, we settled on the flat style 
layout and incorporated a few patterns as well throughout. It was also 
suggested that we stick with illustrations entirely throughout the site 
instead of using images, as it would be easier to create visuals and it 
would better match our overall branding style. 
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FINAL MOCKUPS
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FINAL MOCKUPS FINAL MOCKUPS
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8. Live Site
Our live site successfully reflects the mockups that we created. It ties 
together our desired overall brand, and is a great resource for those 
looking to learn more about concussions or to get involved with our 5K 
race for concussion awareness. You can view the live site at  
http://mywebspace.quinnipiac.edu/slvogt/headsfirst/index.html
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